
When launching nutrition incentive programs retailers will 
want to consider ways to achieve the highest customer 
participation and redemption. 

To do this, it’s important to raise awareness throughout the 
entire customer’s journey. This includes before they arrive to 
the store, as they walk through the store up, and ultimately 
their experience in the check out lane.

This resource showcases examples used throughout the 
store & community to achieve success. 

In addition to these, make sure to speak to your GusNIP 
grantee about marketing materials they can provide and 
incorporate into your store’s marketing plan. 

Marketing 
and Outreach 
Tools
for Successful 
Nutrition Incentive 
Programs at 
Grocery Stores



There are several 
locations within a 

grocery store that will 
have a big impact on the 

way a shopper 
recognizes a nutrition 
incentive project and 

helps them successfully
receive & redeem those 

incentives.

These are places where 
marketing and outreach 

tools are effective. 



Marketing & Outreach Tools

Store Front Produce & Freezer 
Departments

Checkout stands & 
Customer Service 

Area
Community

Window Signs
Banners

Posters
Meter Boards
Shelf-Talkers

Specific promotion of 
eligible items & locally 

grown

Check Stand Signs
Cashier Buttons
Shopping Guides
Survey Promotion

Flyers 
Palm Cards

Flyers
Door Hangers
Infographics
Social Media

Word-of-Mouth



Store Front



Store Front: Window Signs



Store Front: Banners



Produce & Freezer 
Department



Produce Department: Posters & Meter 
Boards



Produce Department: General Info & Shelf 
Talkers

Magnet example 
below!



Produce Department: Item Eligibility

This California based program uses this white board 
style display to promote what is available to shoppers



Produce Department: Identifying Locally 
Grown Items 



Freezer Department: Poster



Produce Department: Coupons



Checkout Lane & Customer 
Service Area



Checkout Lane

Cashier buttons



Checkout Lane & Customer Service



Checkout Lane & Customer Service

Flyers 
and 
Palm 
Cards



Checkout Lane & Customer Service

Flyers 
and 
Palm 
Cards



Checkout Lanes & Customer Service

Shopping Guides



Checkout Lanes & Customer Service

Survey
Signage



Community Marketing Tools



Cross-site Marketing 
Often



Cross-site Marketing



Cross Site-Marketing



Door Hangers



Infographics



Social Media Posts



Social Media Posts



Social Media Templates

Most often, the grantee will provide their 
grocery partners with templates and tools 
that make it easy for grocers to share out 
through their social media channels.



Auburn University

Capital Area Food Bank for Curbside 
Groceries

City Green

City Harvest

Community Farm Alliance KY

DC Central Kitchen

Fair Food Network

Feeding Florida

The Food Trust

Iowa Healthiest State Initiative

Mandela Partners

Mid-Atlantic Regional Council (MARC)

Pinnacle Prevention

Saba Grocers Initiative

Sustainable Food Center

Wholesome Wave Georgia

Thank you to the following grantees for 
contributing marketing materials:
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